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A three-day training series designed to help 
agents train new employees in commercial 
insurance, or as a refresher course for current 
employees. Th e Commercial Agent Training 
(CAT) series provides a broad understanding 
of the property and liability loss exposures 
faced by most commercial clients and the 
coverages used to protect them.
 Based on feedback from IIABSC mem-
bers for training for newly licensed or less 
experienced employees, the CAT series is 
designed to help build a strong foundation in 
commercial lines coverages. 
 Participants attend one class per week 
for three weeks. At the completion of all three 
days, participants earn a Certifi cate of Com-
pletion. It is also possible to only attend one 
or two sessions.

 Day One Day One
 (7 hrs. P&C credit)

• Commercial Property
• Business Income
• Inland Marine

August 10,  Charleston

October 12,  Greenville

 Day  Two Day  Two
 (7 hrs. P&C credit)

• Commercial General Liability
• Equipment Breakdown
• Excess & Umbrella

August 17,  Charleston

October 19,  Greenville

Day  ThreE Day  ThreE 
(7 hrs. P&C credit)

• Business Auto
• Business owners
• Crime Insurance
• Workers Comp

August 24,  Charleston

October 26,  Greenville

    

ComMercial Agent TrainingComMercial Agent Training

Learn more/register at  iiabsc.com/CAT

Coming soon to Charleston & Greenville

Th ree classes, one day per week for three weeks



Ready to try out digital marketing 
this year and grow your business? 

into Digital Marketing

Utilize our customizable advertising 
materials and try something new for 
your agency!

Advertise on the web, TV, or social
media and get back up to $750.

Details at: 

trustedchoice.independentagent.com

visit the Marketing Reimbursement page

All Big “I” Members Eligible!

Day  ThreE 
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Registration hours
Conference registration desk is outside 
the Atlantic ballrooms. Pick up your name-
badge and stop by the info table for rib-
bons, handouts and lanyards sponsored 
by Preferred Specialty, LLC. Hours are:

Thurs., Aug. 5 4:00–6:00 pm 
Fri., Aug. 6 8:30 am –12:30 pm

Name badges
Name badges are necessary for all 
activities and can be picked up at the 
registration desk at the hours above. 
Name badges contain the various tickets 
as eligibility allows (read on for details).
 Agent name badges have a red 
stripe along the bottom, and fi rst-time 
agent attendees also have a star sticker. 
Company reps and vendors have a blue 
stripe. Guests have a yellow stripe.

Palmetto Partner Marketplace hours
Palmetto Partners Marketplace is in 
Atlantic ballrooms 5–8. Find exhibitor list 
and layout on pages 8–9. Hours are:

Thurs., Aug. 5 4:00–6:00 pm 
Fri., Aug. 6 10:15 am–12:15 pm

Dress codes
Dress codes for each activity are marked 
in the Schedule of Events.

Resort Casual  
• Men: jacket optional, casual pants 

or shorts with collared shirt or golf 
shirt.

• Women: casual dress, sundress, or 
pants/shorts/ skirt with blouse or 
golf shirt.

Casual 
• Men: casual pants, shorts or jeans 

with golf shirt.
• Women: very casual dress, sun-

dress or casual pants, skirt, shorts 
or jeans with shirt.

Door Prizes
Door prizes and drawings are for fully 
registered agency attendees only. Those 
eligible should fi nd a sheet of blue 
tear-off tickets in their name badge all 
marked with a number that is your num-
ber for the duration of the event. Unfortu-
nately, we cannot replace lost tickets.

At the entrance of each function, tear 
off one of your tickets and drop it into 
the Door prize box. Prize winners will be 
announced at the end of each function. 
You must be present to win.
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Dinner Tickets
Friday dinner ticket is included in your 
name badge holder. Dinner tickets are 
required for entry and will be exchanged 
for drink tickets (see below for details).  

Drink Tickets
Drink tickets will be handed out at the 
door at each function where a bar is 
offered and can be redeemed at the bar 
for an alcohol beverage. 
 Drink tickets do not need your name 
on them, but if you don’t have one, 
bartenders will expect you to pay with 
cash, credit card or room charge for any 
alcohol. No tickets needed for non-alco-
hol beverages.
 Each adult attendee will receive two 
drink tickets at the Thursday Reception. 
 Friday morning during networking with 
exhibitors, each adult will receive two 
drink tickets to be used at the host bar 
sponsored by Safeco/Liberty Mutual with 
Bloody Mary or Mimosa.
 Friday afternoon a pool bar will be 
offered for our adult attendees during 
afternoon free time. Please bring your 
ID and name badge to show an IIABSC 
attendant and receive your wristband 
and two drink tickets per adult. You must 
be a  pre-registered attendee with a full 
registration paid in full to receive tickets 
for this event.
 Friday evening, each adult attendee 
will receive two drink tickets at dinner.

Beach Chair rentals
There will be a group of beach chairs 
set up for conference attendees Friday 
afternoon on a fi rst-come, fi rst-served 
basis. They will be set up to the right of 
the Marriott when facing the ocean and 
marked with IIABSC tags.

Agent Passport Drawing
Palmetto Partners Marketplace partici-
pants will be exhibiting in Atlantic Ball-
rooms 5–8. Agents who visit all partner 
booths as indicated on their drawing 
ticket (colored page found in the center 
of this booklet)  and receive a stamp on 
their ticket from each exhibiting partner 
will be entered into a drawing for $200 
and $100 cash prizes to be awarded at 
the Friday evening dinner. Drop com-
pleted tickets into the drawing box in 
the exhibit hall by 11:45 am Friday for a 
chance to win. 

InsurPAC drawing
InsurPAC is the political action committee 
of our national association. It comple-
ments our federal legislative program, 
allowing us to discuss important issues 
with legislators. 
 Those agents and company reps who 
contribute $25 or more onsite will be 
entered in our grand prize drawing for 
a portable monitor and mobile worksta-
tion that includes mouse, keyboard and 
4-port USB. They also earn the chance to 
play wine-bottle ring toss.  It’s the same 
carnival game that you know, except 
that you will be tossing rings at a group 
of wine bottles ranging in value from 
$20-100, and you keep the bottles you 
“catch.” We expect to have more than 
100 bottles of wine and will raffl e away 
any remaining at Friday evening dinner.

Palmetto Partners/add’l sponsors
We are grateful to all sponsors that con-
tribute to our events, and especially want 
to thank our annual Palmetto Partners 
for their incredible support. Palmetto 
Partners support the association through-
out the year and are listed on the back 
cover. Please also be sure to check out 
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our digital Partner Guide, available on our 
website iiabsc.com/partners, for more 
details on each partner including agency 
appointment contact info. 
 Additional sponsors can be found on 
page 7. Agents please be sure to thank 
all our sponsors for making this event 
possible.

Identifying our committee
Our Young Agents Committee along with 
IIABSC staff will be dressed in blue polos 
on Friday and blue Big I logo t-shirts on 
Saturday. Full committee list is available 
on page 11. They can help you with 
anything you need and welcome your 
feedback and suggestions for improving 
this event or the young agents program 
overall. If you are interested in getting 
involved with the YA program or serving 
on our committee, please let one of our 
committee members know.

Social Media/ conference hashtags
Use our conference tag #scyoungagents
when posting photos and comments on 
your social media apps. Feel free to tag 
us!

facebook.com/scyoungagents

@IIABSC

@IIABSCEvents

Access Conference info using your 
mobile device
Search your device’s app store for 
“BigIEvents” and download. Once app is 
loaded, open and select IIABSC Young 

Agents Conference. View 
schedule, speaker handouts, 
sponsors, exhibitor informa-
tion on the go!

Conference Evaluation Survey
Attendees will receive a brief online 
conference evaluation survey via email. 
Please share your feedback to help us 
plan future successful Young Agents 
events. You may choose to remain 
anonymous, but those who provide their 
contact info will be entered in a drawing 
for free registration to next year’s event.



4

A total of fi ve CE credit hours are being offered. 
To receive credit you must have your name 
badge scanned at the entrance when you enter 
and exit the session.
 As education providers, we are required to 
provide attendees with the following reminder 
notice:

Effective Effective Jan. 1, 2017, a valid 
personal and/or business email address is 
required by law. Please visit NIPR (https://
pdb.nipr.com/my-nipr/frontend
/identify-licensee) to update your email 
address. The Department wil no longer 
be mailing hard-copy renewal notices to 
licensees. 
 Effective Jan. 11, 2011, the deadline 
for biennially complying with continuing 
education and license renewal is the last 
day of the producer’s month of birth. Pro-
ducers born in an odd-numbered year must 
comply by the last day of the birth month in 
an odd-numbered year. Producers born in 
an even-numbered year must comply by the 
last day of the birth month in an even-num-
bered year.
 CE hours must be completed prior to 
renewing your license on NIPR. You should 
allow at minimum 72 hours for your CE sta-
tus to be updated before you will be able to 
renew your license. If you wait until the last 
day of your birth month to complete your 
CE, you will not be able to renew on time 
and will incur a late-renewal penalty.
 Producers must complete 24 general 
hours of continuing education including 
a minimum of three hours of Ethics by 
the deadline before they can renew their 
license online at NIPR (www.nipr.com).
 Multi-line (property and casualty and 
life, accident and health) producers must 
complete 24 of CE credits. A minimum of 

eight credit hours must be completed in 
each line of authority and a minimum of 
three credit hours of Ethics.

Producers with reduced compliance Producers with reduced compliance 
requirements (15 hours) must complete requirements (15 hours) must complete 
12 hours in the line of authority held and 12 hours in the line of authority held and 
three hours of Ethics. Multi-line producers three hours of Ethics. Multi-line producers 
with reduced compliance requirements with reduced compliance requirements 
(15 hours) must complete six hours in 
each line of authority and three hours of 
ethics. Failure to comply by the last day of 
the producer’s birth month will result in 
the license being expired. The law allowing 
reduced CE compliance was repealed 
January 1, 2010. This section applied only 
to those producers who were granted a re-
duced CE compliance prior to Jan. 1, 2010.
 Up to 18 CE hours in excess of the CE 
compliance period may be carried over 
and applied to the next compliance period; 
ethics hours will not carryover.
 An individual who arrives after the start 
of a CE class or leaves before the class is 
over will not receive credit for the continu-
ing education classroom session, regard-
less of the number of hours completed 
during the class session. Instructors may 
deny credit to anyone who is inattentive 
(reading the newspaper, talking, texting, 
using cell phone, etc.).
 All licensed resident insurance pro-
ducers should fi rst check the approved 
continuing education course list on SBS’s 
website (www.statebasedsystems.com)
before taking a CE course. Courses taken 
from an unapproved sponsor or instructor 
will be declined. 
 Licensed insurance producers can  Licensed insurance producers can 
check their continuing education status by check their continuing education status by 
going to SBS’s website: going to SBS’s website: www.statebasedsyswww.statebasedsys
tems.com.tems.com.

SC DOI Continuing Education Notice
for Licensed Producers
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 2:30–3:30 pm Exhibitor set-up ........................................................ Atlantic 5-8

 4:00–6:00 pm Registration/ Attendee check-in........................... Prefunction

 4:00–6:00 pm Welcome Reception w/ Exhibitors .......................... Atlantic 5-8
  Casual dress

Drop in to enjoy a beverage and light hors d’oeuvres while visiting with exhib-
itors and mingling with fellow insurance professionals from across the state. 
Children’s gifts sponsored by Risk Innovations, LLC.

 8:00–9:30 am Grab & Go Breakfast ............................................... Prefunction 

Grab a quick breakfast item and coffee before entering the CE session. 
Also available to fully registered guests. Seating available in Tides 2 for those 
not attending the session.

 8:00–11:30 am Registration Desk open .......................................... Prefunction

 8:30–10:15 am CE Session/ Keynote  ............................................. Atlantic 1-4
  Approved for 2 hr. P&C CE credit, casual dress.

“Shortcuts”
SPEAKER: Brandon Smith - Organization Name
Our speaker asks: “Why do people brag about working 50, 
60 or even 75 hours per week, like its some badge of honor? 
What a poor use of time...and life! I want my life to be more 
productive and effi cient so I can spend more time with my 
family, traveling and just having fun. Don’t get me wrong, I 
don’t want to neglect work, I want to reach my goals and will 
certainly keep the hustle going, but I want to be as effective 
and effi cient along the way.” In this session, Brandon shares 

13 Innovative Time Saving Strategies for Insurance Agents.

Brandon Smith is working to be a catalyst in the evolution of independent agents: In addi-
tion to his role as managing partner for GiiG (Glidewell Investments & Insurance Group), 
he was co-founder of Insurance Agency Owners Alliance (IAOA), an association of agents 
who innovate and collaborate through events, webinars and more. The 16-year industry 
veteran also is a top Dave Ramsey Endorsed Local Provider. 
        He attended Southwestern University on a basketball scholarship and still enjoys 
hoops in his free time. Brandon is a die-hard Red Sox fan, loves coffee and Wi-Fi, and was 
once a line leader in second grade. Brandon, his wife Joy and three children (Avery-12, 
Boston-10, and Harper-7) reside in Missoula, Montana.

 10:15 am–12:15 pm Networking w/ Exhibitors ...................................... Atlantic 5-8
 Snacks and beverages provided. Mimosa & Bloody Mary Bar sponsored by Safe-
co/ Liberty Mutual Insurance.

Schedule of EventsSchedule of Events

Smith

Thursday, Aug. 5

Friday, Aug. 6
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 12:00–1:30 pm Grab & Go Lunch ...................................................... Prefunction 

Grab a quick sandwich and beverage before entering the CE session. 
Also available to fully registered guests. Seating available in Tides 2 for those 
not attending the session.

 12:15 pm Exhibitor Breakdown  .............................................. Atlantic 5-8 

12:15–1:30 pm  CE Session  ............................................................... Atlantic 1-4
  Approved for 1 hr. P&C CE credit, casual dress.

 “Standing Alone to Stand Together” 
Sean Bott, Mentalist & Evening Entertainment

This session focuses on simple self-care as community build-
ing tools to help tip attendees toward thriving in the world we 
live in. This session will also features some great mind reading 
moments and highly actionable tools for attendees.

Sean Bott has more than a decade of experience speaking at hun-
dreds of associations, companies and universities to share simple, 
powerful tools for building depth and empathy in relationships. He 

has been described as a blend of Jack Black and Criss Angel. His show includes mind 
reading, telepathy and predicting the future.

 1:30–3:30 pm Bar & Live music .............................................. Upper Pool deck 
  Casual dress (pool)

Join us outside of the indoor pool area in the upper pool deck to enjoy a 
beverage or two from our courtyard-bar sponsored by State Auto Insurance 
Companies and music sponsored by Johnson & Johnson, Inc. Look for IIABSC 
representative with blue logo t-shirts to check-in and receive wrist band/drink 
tickets. Live music by Matt Doda.
 There will also be a group of beach chairs setup for conference attendees 
on a fi rst-come, fi rst-served basis at the right of the Marriott when facing the 
ocean. They will be marked with IIABSC tags.

 7:00–9:00 pm Dinner & Family Entertainment ............................. Atlantic 4-8
  Resort casual dress.

ENTERTAINMENT: Sean Bott, Mentalist 
Get ready to be AMAZED. Sean Bott has been described as a blend of Jack 
Black and Criss Angel. His show includes mind reading, telepathy and predict-
ing the future. He will freak you out and make you laugh at the same time. 
 This function is structured as a family friendly function for adult attend-
ees and their children if they have purchased a dinner pass for them. 

Photobooth sponsored by South Shore Insurance Underwriters.

Bott
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 8:00–9:30 am Grab & Go breakfast....................................................Atlantic 6 
  Casual dress

Grab a quick breakfast item and coffee before entering the CE session. 
Also available to fully registered guests. Seating available in Tides 2 for those 
not attending the session.

 8:30–10:30 am CE Session  ............................................................... Atlantic 1-4
  Approved for 2 hr. P&C CE credit, casual dress.

 “Mind the Gap- The Balance Between Technology and Relationships”
SPEAKER: Brandon Smith - Organization Name

Anything out of balance can be dangerous, right? During this session, Bran-
don will help bridge the gap and bring balance between maintaining healthy 
relationships and leveraging technology. Brandon will be sharing how he and 
his team build deeper, more meaningful relationships and convert over 6,500 
digital leads per year. You will leave this session with a proven game plan that 
supports the use of technology, maintains an excellent customer experience, 
consistently generates a positive ROI and helps you build longer lasting rela-
tionships.

SATURday, Aug. 7

Johnson & Johnson, Inc. 

Safeco Insurance/ Liberty Mutual Business 
Insurance 

State Auto Insurance Companies 

South Shore Insurance Underwriters 

Risk Innovations, LLC  

Preferred Specialty LLC

Jackson Sumner & Associates

Pool Musician

Bloody Mary & Mimosa Bar Sponsor

Pool Bar Sponsor

Photobooth Sponsorship

Children’s Gift Sponsor

Lanyard Sponsor

Conference water

Additional Sponsors:
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Palmetto Partner Showcase Exhibitors Palmetto Partner Showcase Exhibitors 

InsurPAC  ..........................................................................................................  1

IABSC Agency, Inc.  .........................................................................................  2

Preferred Specialty, LLC .................................................................................  3

Imperial PFS– Premium Finance ..................................................................  4

Jackson Sumner & Associates  ......................................................................  5

Wright Flood ....................................................................................................  6

MidSouth Mutual Insurance Company  .........................................................  7

Johnson & Johnson, Inc.  ................................................................................  8

CRC Group Wholesale & Specialty  ...............................................................  9

Jencap Insurance Services  ........................................................................... 10

Lighthouse Property Insurance  .................................................................... 11

TAPCO Underwriters, Inc.  .............................................................................. 12

Amerisafe  ....................................................................................................... 13

Amwins ........................................................................................................... 14

Standard Premium Finance Management Corporation  ............................ 15

SageSure  ........................................................................................................ 16

Capital Premium Financing  .......................................................................... 17

Bass Underwriters, Inc.  ................................................................................. 18

St. John’s Insurance Company  ..................................................................... 19

Hull & Company/Peachtree Special Risk Brokers  ..................................... 20

JM Wilson  ....................................................................................................... 21

Management Services International  ........................................................... 22

National General, an Allstate company  ........................................................... 23

Selective Insurance Company  ...................................................................... 24

AmTrust North America  ................................................................................ 25
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Hours:
 Thursday, August 5 4:00–6:00 pm 
 Friday, August 6 10:15 am–12:15 pm

Atlantic Ballrooms 5–8

9 10 11 12 13 14 15 16 17

7

6

5

4

3

2

8 18

19

20

21

22

24 23251

Exhibit Hall LayoutExhibit Hall Layout
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Jay Taylor, Jr., CIC
Chairman of the Board
Kinghorn Ins. Agency of Beaufort
Beaufort

Tonya Thomason, CIC
Chairman-Elect / Treasurer
David A. Crotts & Associates
Greenwood

Robbie Nalley
Secretary
Creech Roddey Watson
Sumter

Ashley Brady, CIC
National Director
First Charter Company, Inc.
Marion

Tom Bates, Jr.
Immediate Past Chairman
AssuredPartners
Greenville

Gus Brabham, IV, CIC
Brabham Griffi n Insurance
Columbia 

Amber Bryant
Robert Bryant & Son, Inc.
Orangeburg 

Brian W. Eanes, CIC, CLCS
Eanes Insurance Group
Charleston 

Kelly Frontroth, API, AAI, CPIW
Hutson-Etherredge Companies 
Aiken

Rob Hammett, AIP
CWS Insurance Agency
Spartanburg

Hilary Haines, AIAM 
Carrie Johnson Insurance
Murrells Inlet

Ben Myers, AIP
Russell Massey & Co.
Columbia

Robbie Nalley
Creech Roddey Watson
Sumter

Renado Robinson
Crosswinds Insurance Agency
Fort Mill

Julie B. Turner, CIC
The Turner Agency
Greenville

Board of DirectorsBoard of Directors



11

Amber Bryant
Young Agents Co-Chairman
Robert Bryant & Son, Inc.
Orangeburg

Zander Galloway, CIC
Young Agents Co-Chairman
People’s First Insurance
Rock Hill

Hilary Haines, AIAM
Young Agents Vice Co-Chairman
Carrie Johnson Insurance
Murrells Inlet

Jack Griffi th
Young Agents Vice Co-Chairman
TW Insurance Agency
Beaufort

Stuart Arrington
State Auto Insurance Company
Columbia

Laura Bates
Bates Ins Group of the Lowcountry
Goose Creek

Bret Carter
The Carter Insurance Group, LLC
Lexington

Katherine Carter
Preferred Specialty LLC
Columbia

Cait Collins
Morgano Agency
Greenville

Cole Gore
CRC Group - Sumter
Sumter

David Hanor
Advisors Insurance Agency
Greenville

Trevor Painter
The Turner Agency
Greenville 

Andy Phillips
Johnson & Johnson, Inc.
Charleston

Brantley Saunders
Jackson Sumner & Associates
Myrtle Beach

Young Agents CommitteeYoung Agents Committee
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Frank Sheppard, AAI, CAE     
President        
fsheppard@iiabsc.com

Becky McCormack, CPCU, CIC, AAI, CPIW

Senior Vice President      
bmccormack@iiabsc.com

Megan P. Huebner 
Vice President of Development 
mhuebner@iiabsc.com

Megan Thomas 
Director of Member Services
mthomas@iiabsc.com

Anita J. Trevino 
Senior Director of Communications        
atrevino@iiabsc.com

Martha Reid
Education Coordinator
mreid@iiabsc.com

Tracy Guyette
Financial Administrator 
tguyette@iiabsc.com

Michele Poyner
RLI Administrator
mpoyner@iiabsc.com

Alexa Stillwell
Meetings Coordinator
astillwell@iiabsc.com

Contact us:
800 Gracern Rd, Columbia, SC  29221  
803-731-9460

IIABSC StaffIIABSC Staff

information@iiabsc.com
www.iiabsc.com



Bankers Insurance Group

Heritage Insurance

Nationwide Insurance

Preferred Specialty LLC

Progressive

St. Johns Insurance Co.

Allstar Financial Group
AmTrust North America
ASSURE ALLIANCE
Builders Insurance Group
CRC Group - Sumter
Encova Insurance
Frontline Insurance
ICW Group
Imperial PFS
Jencap Insurance Services Inc.
Th e Main Street America Group
Management Services International
MidSouth Mutual Ins. Company
Th e National Security Group
Southern Trust  &  Southern 
      Specialty Underwriters
Stasmayer, Incorporated
Travelers
WRIGHT Flood

Accident Fund Insurance Co. 
    of America
AFCO Prime Rate Premium 
    Finance
AMERISAFE
Auto-Owners Insurance
Bass Underwriters, Inc.
Berkshire Hathaway GUARD
    Insurance Companies
Burns & Wilcox
Capital Premium Financing
Centauri Insurance
Central Insurance Companies
Donegal Insurance Group
First Benefi ts Insurance Mutual
Frankenmuth Insurance
GeoVera
Homeowners of America Ins. Co.
Hull & Company, LLC and
   Peachtree Special Risk Brokers
J.M. Wilson
Markel
Mid-Continent Group
National General, an Allstate company

Orion180 Ins. Services, LLC
Penn National Insurance
Peoples Premium Finance
Pie Insurance
Risk Placement Services, Inc.
Seacoast Brokers, LLC
Selective Insurance Company
    of America
Southern Fidelity Insurance Co.
Southern Ins. Underwriters
Standard Premium Finance 
    Management Corporation
State Auto Insurance
TAPCO Underwriters, Inc.
Universal North America
UPC Insurance
Zenith Insurance Company


